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Clients get on- and off-the-wall art

Local studio artists are masters of illusion

By Tammy Lieber
IB] Reporter

If you Hip throuph Blice Edwurds Tme."s
pasrtlolio in s Sy Balding swdio, it's
usually no fard woosee where clients’ pus-
sioms e,

Cne woman™s bathroom looks like o
e stradght out of the “Wuand of O
mvie sof, Another clignt has @ maral of a
poll course covering his office wall.

Sonwetimes, thowgeh, i°'s o leke hirdsr Lo
tell what drives people==like the woman
who wanted her msdroom painted wath fig-
wres fronm @ wwm-of-the-ceniury bordedbo,

Whakever |':.:u-p!-|.' ciin glogin Hph B0 Covet
thesir walls, cellings or even fumire, Blice
Edwards makes o business out of painting
it. The studiv specializes in trompe "oeil
(French for ool the |_"_'|-r"'l ]ruillli.ll.]:'1 wiicth
wies special paind finishes and hight and
ehinclow b cresle the llusion of Uwes
e AR L

“Mathing i real—it's all puinpt,” swid oo
ewier Chrstopher Blice,

IRlice, 3 restiurant illl.ll-.lhll‘l:.' wieleran aml
;.e-ll-::_mghl artisl, was doing conbract -
wirk in 1993 wien a clicnt asked him af he
coald paini her buthroom in o jungle theme
Meeding the money, e agread to o i, then
sef out looking for help on e project
That's when he met Jon BEdwasds, who was
wirking ot o bocal prop-making comipany.

**Dhy you paint ankmals™ 15 the first thing
I usked him,” Blice said

The two finished the cliem’s bathroom
uned split the maoney before staming their
own studio.  Blice, the creative director,
hiandles the business end and often devel-
ops skeiches and concepls. BEdwards, a
graphic anist who graduated from the
Columbus College of An and Design, is the
wriistic director and oversees the actual
painting.

“|Edwards] sits there and cremtes as he
gocs. He adds the extra touches thit really
personalize i,” said Debea 1, Smith, owner
of Debra J. Smith Interior Diesign. She and
Blice Edwards have referred each other's
services to dowens of clients simce 1995,
when the two firms collubosated onon Tndi-
unnpﬂiia. Dream Home, Blice said 75 per-
cent of the studio’s projects invidve Smith,

“They always exceed my expectitions,”
Smith said. “They are premvium amisic
paimiers. ... They have o great reputation.”

Blice Edwords has found that reputation
1o be the company's best marketing 1o
The studio spent 312,000 a couple of yeurs

Blice Edwards Inc.
Lecation: 212 W, 1xh 31,
Studin A-23
Telephone: 972-157]
E-mail: BE4An@acl.com
Fowded: 1993
Founders: Choswopher Blice and Jon
Edwards
Owners: Christopher Blice and Jon
Brwards
Service: anistic painting
Employees: tao
Revenue {expected 1999): $200,000
Oine-year godal: o have 5275000 in
revenue and 1o complets moee Wwork
ity the studio, ater than oo-site
Industey outlook: Aristic painting
has bepefited from the housing booan,
bust 0% aleo in demand for older
homes when cwners redecore,
designers sibd. Cuality creative paint-
bg can also 1ake the place of new fir.
ritlre or olher anwoark.

apo on an advertising compaign thut dadn’y
net @ single telephone call, Blice sid. Since
then, the duo e e work—and thei
chents—speak for them

“They are two of the most wlented, cre-
ative people [ know, They can 1ake any
ordinury item wnd make 1 look extraondi-
nary,” sand Carmel dentist Starkn Goldman,
wha first hired the swudio shortly after it
was founded 1 do a painting in her porth-
side home.

*Their prices were relly low then and
they were available whenever you wanied,”
Croldman said, laughing. Mow the two can
pick and choose their clients, and o themed
child's room can cost 51800 w 56, 500,
Blice said.

When Goldman moved o o house nesr
iah Street and Dich Road three years
ago, she sought out Blice Edwards again,
this time to paind classic European-style
marals on her dining room ceiling and on
either sade of a freplace.

"Every time they put up a work, [ think
I've seen the best of their work. They just
keep petting bemer,” she said.

Rather than paint the mural directly on
the ceiling in her dining room, Michelan-
pelo-style, Blice Edwards painted ssctions
of convas in the studio, then glued tham to
the ceiling ond sealed the fmshed niural,
Gioldman said,
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Chrisiopher Blice (left) and fon Edwards recently painted a child’s bedroow iy Carel

The shudio afien uses that method as a
convenience 1o the homeowner amd to the
ariists, Blice said. It eliminstes the need for
painters o be in the client's house for days
of weeks on end, bui it also makes for
reimowable an that can move o the next
hiowss or city with the owner.

Blice Edwirds is the duo’s main busi-
ness, but both owners are active in other
pursuits, Blice said. Edwurds i also an
amateur musicion who sings i the Indi-
wnapolis Men's Chor, and Blice designs
pewelry w0 skkeling, The pair also have
tnbked 1w @ bocal author about illustrating
the suthor's childrens books. Even if tho

project doesn’t pan out, Blice said, they
witild still like o pursue book illustration.

Although it might seem a stretch 10 go
from a 10-foot-high wall w a 10-inch
page, Blice thinks the company’s exper-
ence painting children’s mooms will trans-
late. Ome recently completsd playroom
praject in Bloomingion reflected scencs
from the life of Madeline, the popular
children’s book characier who grows up
in Poris. The walls of the room depict
French cobblestone streets and shops,
complete with a painted-on chalkboard
owtside a faux caffe.*
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